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Gunawan, NIM Q 100090308, marketing of education service in Sekolah Dasar 
Islam Terpadu Ar Rahmah Pacitan 
Marketing of education service has importance role to win the competation in 
modern era. SDIT Ar Rahmah Pacitan have succeeded in doing marketing of 
education service. This matter is very different if we compare with many of 
elementary schools in Pacitan, that the amount of students tend to decrease. This 
the goal of this research are: (1) describe characteristics   the marketing values of 
education service, (2) describe characteristics the marketing strategy of 
education service, (3) describe characteristics the marketing communication tools 
of education service. 
This research use qualitative research with ethnography strategy desain in SDIT 
Ar Rahmah Pacitan. Researcher is instrument. For main data are action and 
words, another  that researcher also use documents as additional data. The main 
data source are persons, while place and paper as supporter data source. Data 
collecting through observation, indept interview, and document analyzing. Data 
analyze use model of Miles and of Huberman, that are: reduction, display, and 
verification of data. Examination of authenticity with test of credibility, 
transferability, dependability, and conffermability. 
 
The values of education service formed from the uniqueness of school, the quality 
of education, the teacher integrity, and the service quality of school. The 
marketing strategy of education service use offensive marketing and defensive 
marketing with taking care of customer loyality, looking after relationship, and 
looking for new cutomer. The marketing communication tools of education service 
use mixed from private sale, advertisement, and public relations and news. 
 









Gunawan, NIM Q 100090308, pemasaran jasa pendidikan Sekolah Dasar Islam 
Terpadu Ar Rahmah Pacitan 
Pemasaran jasa pendidikan merupakan bagian yang sangat penting untuk 
memenangkan persaingan diera modern. SDIT  Ar Rahmah Pacitan telah berhasil 
dalam melakukan pemasaran jasa pendidikan. Hal ini sangat kontras dibanding 
kebanyakan sekolah dasar di Pacitan yang jumlah peserta didiknya semakin 
menurun. Tujuan penelitian ini: (1) mendiskripsikan karakteristik nilai-nilai 
pemasaran SDIT Ar Rahmah  Pacitan, (2) mendeskripsikan karakteristik strategi 
pemasaran jasa pendidikan SDIT Ar Rahmah  Pacitan, (3) mendeskripsikan 
karakteristik alat-alat komunikasi pemasaran jasa pendidikan SDIT Ar Rahmah  
Pacitan. 
Penelitian ini menggunakan penelitian kualitatif dengan desain strategi etnografi 
di SDIT Ar Rahmah Pacitan. Peneliti merupakan instrument. Sebagi data utama 
ialah kata-kata dan tindakan, selebihnya seperti dokumen dan lain-lain sebagai 
data tambahan. Sumber data utama adalah person, sedangkan place dan paper 
sebagai sumber data pendukung. Pengumpulan data melalui observasi, 
wawancara mendalam, dan pencermatan dokumen. Analisis data menggunakan 
model Miles dan Huberman, yaitu melakukan reduksi, display, dan penarikan 
kesimpulan atau verifikasi data. Pengujian keabsahan dilakukan dengan uji  
credibility, transferability, dependability, dan conffermability. 
 
Nilai-nilai pemasaran jasa pendidikan dibangun dari keunikan sekolah, mutu 
pendidikan, integritas guru, dan mutu pelayanan sekolah. Strategi pemasaran 
jasa pendidikan dilakukan dengan memadukan strategi offensive marketing dan 
defensive marketing dengan menjaga loyalitas pelanggan, memelihara relasi, dan 
mencari pelanggan baru. Alat-alat komunikasi pemasaran jasa pendidikan 
menggunakan bauran antara penjualan pribadi, iklan, dan hubungan masyarakat 
dan pemberitaan. 
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